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0, RUIEDLAL X AR R AN A BAVE R sh AR 1 7E R A XA o 5 R s =
Z [BI A ROBEAEL R 0.279,95% EAF XA 2 [0. 218 ,0. 345 ], A0 75 0, 3R B Sh A5 B8 I 7 i Ml AR =X
B SRR 22 AR 3 /7R . Bootstrap (146 B 45 5 15 45 44 77 A6 750 1 46 36y 405 SR — 35,
PR, A SC i ik HT Fiise H2 FRRAs 2 T 50HIE

F4 FAEEE Bootstrap ik flit

PRl 95% 17 X [H]
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7 M ABE ) T — i M ABE S 0.530 0.757 0.861
AR A ) — Bh A g 1 — R AR R 0.279 0.218 0.345

2. AT ST R AR 2 5 AR RE 1 A IR R TR 4R

WF5E H I3 R FH Bootstrap = 5000 | &-45 X 8] Ky 95% 81387 SCALAE B VAR 281 32 5 s A8 BE v i
PR ARG IR, 5 R aNR 5 FTR . BEAVICAR K F (B4 296. 298, p <0. 001, 34 3| i & PE 7K
BRI R? R 0. 786, 7 WAL () S (A fi B B 1114 %1 78. 6%

L IR, DA B X SRR B I3 R0k 0.451,95% B & A5 X (8] 24 [ 0. 384,0.522 1,
AL 05 B AR X S A RE F1 A0 [ 2280H 0. 553 ,95% BB G X 7] S~ [ 0. 488 ,0. 624 ] , A5 05
PR AR A 5 A0 SC Ak 32 B I B A BB T A B R K 0. 052,95% 1 45 X [H] 24 [ 0. 009,
0.127 ], AALE 0, FRIARIH AL FE DA BB Soh B RE B R PR BN EM . WK 3 k&
B, =5 B SR B R A A B SIS HE T R K TIRETH ST T iRk, BB S AE Rl
BB B 5 S ASRE ST Al I w00, Bs H3 A5 3 5HIE

141



U MK MRS R

RS RIFSTLHE TR

95% CI
FH PRI BEM
TR LRR
A
G 0.058 0.601 -0.070 0.170 0.256
BRI -0.601 0.601 -0.176 0.065 0.252
(] 0.051 0.039 -0.026 0.131 0.193
] -0.018 0.033 -0.084 0.047 0.564
HER
R4 Savel 0.451™ 0.035 0.384 0.522 0.000
A R
[l 0.553™ 0.035 0.488 0.624 0.000
32 AR 95
e A5 2K Bl B BT ST 0.052* 0.031 0.009 0.127 0.004
R? 0.786
F 296.298™
ik % R p<0.05, % % A7 p<0.01, % % % &7 p<0.001,
4.5
4
3.5
R
i
w3 >
2.5 .
* s - i
2 * - *- KA
—=— = AT Ak
1.5 T

R Z RN AP e e AR A
B3 alFHBBHRE

3. AT SO A AR BT A

1388 F ] Hayes Fr I K i) Bootstrap J7 353 BIHT SCALTE F A 58 & rp 538 35 VR HIHEAT R 8, ke
6 i . T LA Y, BB SO B AR ™ B 2 — S 25 B8 1 — Rl A0 7 A7 7 98 35 VR T B9
FIETEAR A 0.019 B AFIX[E] [ 0. 003,0. 046 ], AELE 0, P ik i W A1 37 SCAL R b A i A ™ Rl AR
BB ZRE ST — R AF N ™ B P85 RO 225 1, RIVB T SCAR ) K P, sh A BE D 1 o
SAE PR , BT SCAL B KPR, ShASRE T A9 R A PR TS , (i He 13 215 E,
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F6 RIFTAI RN BERIATIER
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PRA%
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F AR - BhES BE T R AR R 0.019 0.011 0.003 0.046

£ itk
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AR R S 2 P B, 1 A A B S 4 1o R v i e e A A A Sl (AR T R i —
BRIE "B ZRIFE TR ANTRAL R o AR SCR B, B AR B 22 5 | Al BRI, X — i e
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T R MR BT 0 i R AL A, e 2 R AR P 2 BT O A, ORI & 25 Ay Tl 2 T A 2R 4T3 2R 9
AARKABEFEZS (8], A4 THT 6] 5C 2 A3 — AR A M T 5838 A E B R BB A B FEHESR AR S0y
WHESSe I T ROV BREHT O TS

[ RF , A SCHY SRS SR B S A B8 0 7 R P AR U B 75 Rk BN Z AR B b A1 H a2
Xt Eh A S SR A BTE DTS A 63 4hFE . Tavassoli Fl Bengtsson i 53 A B A Ml i i #2 71 8 25
RE 13X B BE R RTRT I B Y, ShaSEE 0 R 7, AR S ik T ] LA
AR FE MIAH B, DA A B A =BT % il 4 Sh A 0 A R HEAE D, TR 4 3h 2568 1 58 32 2 7
AR A HEA , i 2 5 2 R AR RO ok ARSI, shASRE I 7E R B A &
2 A O A i R PR B TR B R AR R A R R A S A RO 5| 5 T Ak T
R LA B AR R B IN, 1 Al AR Uz FBEIR A sh 2588 7, Ak BE T B $ THE 5 18 Rl
PR T P AR A2 B T Ak A Ry M AR AR e T 3 b oA — i 2 i ASBIRSE 4 Sk
BERA SR — WL A T R E—RE A7 OIS RE S, BE NS S I M R Sh A BE 0 1
A BB R P AOALE] . SRR AR, G W i) 2R N 2 — R S AS BRI AN AL
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VER AR I BIHT R RO, ASSCIIBFFESE TR MUESE T RIH SCAAE Sy — R AR 1 L UR R, 76 7S
A A R 2 T B A HESH AT, RIE T ST AR R B Al v, BT 252 B2 LA

OF#, 57 B :(AEFE—AHALR AR, (CRAFHE) 2016 £ 5 4 2,
@Skerlavaj M, Cerne M, Dysvik A, “I Get By with a Little Help from my Supervisor: Creative — Idea Generation, I-

dea Implementation, and Perceived Supervisor Support” , in Leadership Quarterly, Vol. 25 (2014), pp.987 —1000.

@ Tavassoli S, Bengtsson L., “The Role Of Business Model Innovation For Product Innovation Performance” , in Inter-
national Journal of Innovation Management, 2018, pp. 1 -28.

@M E R A AT E A (S AR AL A T B Ak A2 X 40 A7 24 4 Ak 7 289 4F A ALH) AT R
B),( TRFEARZH) 2019 £ 4 2 4,

®O0ldham G R, Silva N D, “The Impact of Digital Technology on the Generation and Implementation of Creative Ideas
in the Workplace” , in Computers in Human Behavior, Vol. 42 (2015), pp.5 -11.

©Skerlavaj M, Cerne M, Dysvik A, “I Get By with a Little Help from my Supervisor: Creative — Idea Generation, I-

VA% b 3]

dea Implementation, and Perceived Supervisor Support” , in Leadership Quarterly, Vol. 25 (2014), pp. 987 —1000.

143



U MK MRS R

ARSI A , DRLH AT LURR R 2l B3 63 TARRE T 4 , A4 SRR PSR 38, TR] el 135f SC Ak 1) S8 B AT Rl
AR T, Ak i Sh A RE 1 215 LR IO, B 2 6l i i A8 X 81 278 11737 1 S0
L, Al A BRSBTSl b, BB SO D B A I S5 D SR AR I U B 2R B AL, S,
T CELEh RS BRIR TR R T R A IR TS BT SCAL , S2 i B SCAL R ), R L e T
Gy A AT A IR SR BT BT, A Al PR A B 7, AT B3RT 16 i 4 Ji 5 SOWLZE e , R AR £
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RN 23, A R A A, BRI G DAL B A T B B T A B, TR T A oK R M A
AR AL TS SC B, B8 B Aol o5 P iy S O BN e A3
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1100 A AEBIHT AT Al iR Uk J BRI, 72 QR SCIE B LBV E S, B T2 R
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